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® Period covered by this report
April 2006 through March 2007
2007 is only partially covered in this report.

® Applicable range

This report covers the activities of the Kenwood Group

worldwide.

® Reference materials

Environmental Reporting Guidelines from the Japanese

Ministry of the Environment (2007 version)
2002 GRI Sustainability Reporting Guidelines

Development of a stable and
socially conscience company
through corporate governance
and maintenance of internal
controls.

This report was compiled as a way to introduce our
stake holders to the business activities of the Kenwood
Group from the viewpoint of social responsibility and
trust.

Kenwood started environmental conservation activities
in 1992 and has published an "Environmental Report"
since 2000. We changed the name in 2007 to "Social
and Environmental Report" to reflect a desire to report
on activities that are making Kenwood a more socially
conscience company with products and services that
contribute to the betterment of society.

® Structure of this report

"Management Activities", "Social Activities" and
"Environmental Activities" are the pillars of the broad
range of activities of the Kenwood Group derived from
our corporate vision.

Detailed information on our financial status is available
in our Annual Report.

® Special Feature

We at Kenwood have developed a program entitled
Industry and Academic Collaborative Research to
educate the next generation of young people.

Developing a corporate value in
society by contributing to society
through products and services,
providing stable employment,
developing employees, and local
improvement activities.
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